Health Care Destination Switzerland

The Flying Patient
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Due to Switzerland's enormous popularity as a tourism destination,
anewer trend - less fun, though - tends to be buried in oblivion:
Switzerland's growing popularity as a health care and wellness
destination. Can Switzerland also lure affluent Chinese into its
hospitals? A study reveals that there is potential for Swiss clinics to
become a health care destination of choice for Chinese patients.
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n 2010, more than 30,000 foreign patients from all parts

the world were seeking some sort of medical treatment in

Switzerland, generating values worth more than CHF 850
million (RMB 5.5bn). However, the Association of Swiss Hospitals,
which represents 370 public and private health institutions,
estimates that currently less than 2% of all patients come
from outside Switzerland. The share of patients from China is
marginal. The number of foreign patients in Switzerland could
further increase due to high demand coming from Asia, and
predominantly from China. While Singapore has established itself
as a premier market for heath tourism years ago (see box), affluent
Chinese are just starting to become a main customer group of
Swiss health care service providers.

Switzerland and Swiss brands in general enjoy an excellent
reputation for quality and reliability in China. As China’s
population is becoming richer and aging more (over 9% of the
1.3 billion inhabitants are over 65 years of age), the demand for
outstanding health care servicesis on therise.

Of crucial importance is the rising number of people who could
possibly afford medical treatment in Switzerland. Let's take a look
at the numbers. China now has 1300 billionaires and more than
one million millionaires, and is only second to the United States in
this ranking. This shows that there is a (large enough) target group
who could afford medical treatment in Switzerland for themselves
or forrelatives.

Stiff Asian competition

China’'s main health problems are mostly stemming from the
resource intensive industrialization process and pollution, but
also from excessive tobacco consumption, and increasing obesity.
Thus, it does not come as a surprise that non-communicable
diseases account for about 80% of leading-to-death causes among
the Chinese population.

So far, Chinese predominantly go to South Korea, Taiwan, Japan
or Singapore for receiving medical treatment or wellness services.
The distance to Switzerland is an obvious disadvantage that Swiss
health centers have to deal with compared to its Asian competitors.
However, the advantage is that Switzerland has the reputation of
belonging to the leading medical expert countries when it comes
to complex medical cases and surgeries. Also, Switzerland offers
a state-of-the-art infrastructure for premium quality medical care
and counts among the best for second opinions and health checks.

The study suggests that, given all the above mentioned favorable
circumstances, the Swiss (private) hospitals and health centers
need to coordinate their activities in the Chinese market.
Organizations such as Swiss Leading Hospitals, Swiss Health or
Lucerne Health would need to actively promote their services
towards their Chinese target groups. This not only includes the
end consumer (the patients), but also doctors, industry media and
publications, as well as cooperation partners with strong ties to the
Chinese government.

The study “Health tourism destination Switzerland - a study on the potential of the Chinese
patient market and its impact on Switzerland as a health tourism destination”, by Sarah
Baumagartner, supported by CBC Marketing Research, can be obtained via:
thebridge@sha.swisscham.org

Singapore Eyes Chinese Market

Singapore is a top destination for Chinese patients. More than
40,000 mainland Chinese citizens traveled to the city state in
2011 to receive medical treatment. Most demanded services
included classic plastic surgery, eye surgery, heart and cancer
treatment. According to the Singaporean government, these
services generated revenue in the amount of RMB 4 billion last
year. For Chinese citizens seeking treatment, the Singaporean
government allows Chinese to apply for a special visa, which is
easier to obtain than normal visas.
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Increase Your Exposure

in China, Switzerland and Beyond!

e Your Benefits

Advertise in The Bridge - SwissCham China’s nation wide bilingual business
publication - the most read Swiss business magazine in Greater China

« Focus: reach more than 10°000 China affiliated
readers

« Reach Chinese high net-worth individuals,
companies and business leaders

« Direct access to first line managers in China and
their executive staff

« Direct access to more than 1000 Swiss
companies currently operating in Greater China

« As a SwissCham member: get a 20% discount

» Reach media, educational and governmental
institutions in China and Switzerland

Half page

Full page 1Issue 2lssues Quarter page1
1lssue 2lIssues

Outside back cover 27°010 24’850

Inside front cover 24’200 22’220 . 8420 7755

Inside back cover 19’860 18°270

First page 18430 16’965 Quarter page 2

Opposite to Chairman 17435 16’035 1issue 2lssues

After Contents 17’290 15’900 8'420 7°755

Other full pages 1woos 124715 [N

1issue 2lssues Insert flyer

« Get exposure in Business and First Class of Swiss
Air Lines direct flights from Shanghai, Beijing,
Hong Kong to Zurich

« Get exposure in business centers of leading
hotels in China

Shanghai Shanghai

9’845 9’065 only and Beijing

16’015 32’030

« Reach the Swiss expatriate community in China

« Reach all SwissCham China members as well as
SCCC members in Zurich, Geneva and Lugano

For inquiries and bookings -

Contact us now:

Fabian Gull, Editor in Chief
Tel: +86 21 6149 8209
Email: f.gull@sha.swisscham.org






